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Philoxenia Philoxenia Key Points
your next Destination

210 KEVTPO TG NA Meooyeiou

In the center of SE Mediterranean

H PHILOXENIA, €dw ka1 35 xpovia umodExeTtal Kat prAofevel eKOETEG KAl EMOKE-
MTEG TNG EAANVIKNG Kal d1e6voUG TOUPLOTIKNG ayopdg. ZPUYHOHUETPA TOUG ava-
nTUVElaKOUC PUBIOVC KAl TIG TACELG MOV VIAYOPEVOLVY Ol H1eBvelg e€eAifelg oTOV
TOUPLONO, VW TAPAAANAQ, amoTeAEl TN PEYAAN OKNVY) OUVAVINONG TWV TAPAYO-
VTWV TOU EAANVIKOU TOUPLOTIKOV TPoiovTog. I'la to 2019, 1 KaBlepwHEVT) TOUPLOTIKN
€KOEOT TNG XWPAG VMOSEXETAL EMAYYEANATIEG KAl KOO 0T1¢ 8-10 NogpBpiov,
0710 A1eBvEG EKBeO10KO & Zuvedplako KEvipo Osooalovikng.

Z0yxpovo ekBeolako rpoiov | A modern exhibition product

Méoa ano v eNEvOLOT 0€ ONPIAVTIKEG MAPAAANAES EKONAW-
oe1g kat workshops, n Philoxenia €xel xatagepel va tomnobe-
Ol W¢ £va cUYXPOVO EKBECIAKO TIPOIOV ov dnpoupyet pia
avapBaBPloPEVT) EPTELIPIA OTOV EMIOKENTN, €1TE MPOKEITAL

Y10x0¢ G petvng Philoxenia eivat n mepaitépw OieBvonoinon g Kabwg \10 emayyeApaTia £iTE amAd EmoKENT

TNV TeAgvutaia TPLETIA O ONPAVTIKOTEPOG KAASOC NG €AANVIKNG OlKovouiag,
0 TOUPLOPOC, TTAPOVOIAZETAL PEOCA AMO 1 APTIA OPYAVWHIEVT KAl TAT)PT) €KOEON. : .
PLONAG, Ttap ¢ H Hadp Py HEVI il L By focusing on significant parallel events and workshops,
Philoxenia is the absolute destination for all international operators of the Philoxenia has managed to be established as a contemporary
tourism sector. The most significant, the longest running and the largest tourism eXhlblt_IO_n. creating an_upgraded experience for visitors; both
fair in the country, welcomes trade visitors and public in November 8-10, 2019 trade visitors and public.

at the Thessaloniki International Exhibition & Congress Center.
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PHILOXENIA Hosted Buyers Programme

YT0 gsupuTEPO TAAIOL0 VMOOTNPLENG TWV
€KBeTWV NG, n Philoxenia npoogeépet unn-
peoieg mov Ba cupBalouv oTn SIKTVWON
Kal MPoBoAN] TwV €KOETWV OTIG 61EBVEIQ
ayopeg. Ia to Adyo auto, KATd TN QPETLVN
dlopyavwon Ba ¢ilofevnBouv 120 kata-
ELWEVOL EMAYYEALATIEG TOU TOUPLOHOV
amno 1o e€wTteplkO. To 2018 mMPooKANBNKAV
Kl EVTAXTNKAV 0To mpoypaupa 120 Hosted
Buyers amno 46 Kal TAE0V XWPEG KAl MAEOV
XWPECG, OLUVTEAWVTAC OTO PEYAAVTEPO KAl
apTioTEPA Oopyavwpevo b2b mpoypappa
TOUPLOTIKNG EKBeONG oTa BaAkavia.

To mpoypappa twv Hosted Buyers 1ng
Philoxenia eival anotéAeopa Twv S1E6VWV
61aovvdEcewWV Kal ouvepyaolwv g AEO -
HELEXPO kat teAel uno Tnv smomnteia tov
IveTitoutou EkBeoclakwv Epguvwy Kat tnv
awyida tov EOT. Ot hosted buyers npogpxo-
vTal anod tov xwpo Twv “Tour Operators”,
“MICE”, “Corporate” xat “media” kat 6a emnt-
AEE0OUV Va MPOYPAUIATICOUV GUVAVTINOELG
QMOKAE10TIKA JI€ TOVG EKOETEG OV Ba UTIO-
BAAAOULV TNV AlTNON GUPIHETOXNG TOUG.

; _‘ "

Wishing to support all exhibitors, Philox-
enia offers services which will contribute
to the exhibitors’ promotion at the interna-
tional markets. This year, 120 prestigious
tourismrelated buyers will be hosted while
in last years edition Philoxenia welcomed
120 Hosted Buyers from 46 countries in the
biggest and professionally organized b2b
programme in a Balkan tourism exhibition.

The Hosted Buyers programme by Philox-
enia is the result of the international con-
nections and co-operations of TIF HELEXPO
and is carried out under the supervision of
the Exhibitions Research Institute and the
auspices of GNTO. Hosted Buyers come from
the fields of “Tour Operators”, “MICE”, “Cor-
porate” and “media” and they will arrange
meetings, exclusively with the exhibitors.
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I'Iaden}\sq EKan}\(bGELQ | Parallel Events

PHILOXENIA & HOTELIA

To mmio Suvatod “6iduo” EKBECEWV Y1d TOV TOUPLOLIO KAl TOV ENAYYEARATIKO e€0nMAo|0 Ba Sopya-
VWwBel y1a [a akopm Xpovid oto Ateveg EkBeotard Kevipo Osooalovikng. Ot 20.000 EMOKENTEG
™G epovTg S10pYAVWOTIG AMOTEAOUV OTIAVTLKO UNOBABPO Y1a T (PETIVT| EMITUXIAL

The strongest exhibition “duet” for tourism and professional equipment will be held
once again at the International Exhibition and Congress Center of Thessaloniki. 20,000
visitors of last year’s event will offer the perfect background for a succesfull organisation
in 2018.

PHILOXENIA Conference

To ZuveEdpro ¢ PHILOXENIA £Xe1 WG 0TOXO0 VA £0TIA{EL O€ CUYXPOVECG BEPATIKEG OV
anmaoXoAoVV TNV ayopd Tou TOUPIO0U MPOCKAAWVTAG EMWVUHOVG OPIANTEG, Ol oToiol
S1adpapatidovv onuaivovta poAo otnv eAANVIKN KAl 81€6vVr) TOUPIOTIKY) KOWVOTNTA
Kal avadelkvOouV TIG VEEC eMITAYEG Kal e€eAifelg og auTov. ITapaAAnAa, dnuiovpyst
€vav akoun noko €AENG yia networking petafl emayyeApatiwy Kat akadnpaikwv
mapayovtwy.

PHILOXENIA Conference focuses on trends, new insights and contemporary themes
of the tourism market by inviting famous speakers, who play an influential role in the
Greek and international tourist community. At the same time, it is a great opportunity
for networking between professionals and academics.

PHILOXENIA Happenings

[TpoKelTal y1d 0€1pd E161KWV EKONAWOCEWYV IOV H10pYAVWVOVTAl OE KABOPLOHEVO XPOVO
aTo TOUG CUNIETEXOVTEG, TAVTA OE OUVEPYAOia 1€ TOUG opyavwTeg. Katd tn didpkela
Twv special happenings, CUPHIETEXOVOEG TEPUPEPELEG KAL ETALPIEG H10PYAVWVOLV
HKPEG YIOPTEG OV ATIOCKOMOVUV 0TNV MANPECTEPT) MAPoVciaon KABe MIEpoug ePt-
OXNG HE0W TNG TOTMLKNG JIOVOLKNG, YAOTPOVOoHiag Kat AAAwv €8ipwv. EKTOG ano naijo
Kl EVEPYELQ, OTOXOG €ival 1 HETAdoon Kal aiobnon EUNEPIWY NMov KABE EMOKENTNG
Hnopel va {noet o€ S1aPOPETIKEG MEPLOXEG TNG XWPAG.

A line of special events held by the participants, in collaboration with the organ

izers. During the special events, the participating regions and companies organize
mini fests which aim at presenting in the best possible way each area, through their
local music, gastronomy and other customs. Apart from the pulse and the energy
that these events fill Philoxenia with, they provide to the visitors the experience
of different parts of a country.
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TouploTKoL mpoopLopot | Tiep. 15

Tourism destinations | pav. 15

[Tepupepeleg xat dripot mou Ba mPoBAAoUV TOUG TIPOOPIOHOVG TWV TTEPLOXWV TOUG.
Regions and municipalities will present the destinations of their areas.

ZUVEDPLAKOG TOVPLOPOG | TiEP. 13
M.I.C.E | Pav. 13
Etapleg opydvwong cuvedpiwv, cuvedplakd KEVTA.

Professional conference organisers, event Planning, conference centers.

YTNNPEOCLEG TOUPLOTIKWY EMLXELPNOEWV |TiEP. 13

Services of Tourism Companies | pav. 13

HAEKTPOVIKA CLUOTHIATA OPYAVWONG KAl e€UTNPETNONG. e-TRAVEL & e-HOSPITALITY,
NAEKTPOVIKA oLOTHHATA KpaTroewv-Web Booking Engines, cuoTruata OAOKANPWUEVNC

dlaxeiplong Kat avtopatonoinong Eevodoxelakwy povadwy, software applications
yia TagldtwTikd ypapeia kAT

Electronic organization and service systems. e-TRAVEL & e-HOSPITALITY, electronic
reservation systems-web booking engines, complete administration systems and hotel
unit automatization, software applications for travel agencies etc.

TouploTIKEG EMLXELPNOELG dLapovig | Tiep. 13, 15
Accommodation | pav. 13, 15

Zevodoxela OAWV TWV KATNYOPLWV, TAPAdOCIAKOl EEVWVES, EVOIKIAZOUEVA dWHATIA
KOl KATOAUPIATA, Spa resorts, aypoTikd KATAAVATA, KAUMVYK, KAl XIoVOSpOUIKA KEVTPA.

Hotels of all categories, traditional guest houses, rooms and studios for rental,
spa resorts, agricultural lodgings, camping and ski centers.

MeTagpopeg | ep. 13
Transportation | pav. 13

AepomopKeS eTAIPIEG, CKAPT) AVAWUXTG, VAUTIANAKEG eTalpieg, eTaipleg
KPOuaZlepOMAOIWY, TOUPLOTIKA AEWPOPELQ, L1IOBWOELG OXNIATWY.

Airlines, yachts, shipping companies, cruise ship companies.
Touristic buses, vehicle rental.

MpakTopeia Kat TovploTKA ypapeia | riep. 13
Travel and Tourism agencies | pav. 13

[TpaxTopeia Touplopov, tour Operators, TOLPLOTIKA Ypageia.

Travel and tourism agencies, tour operators.

EvaAhakTikEG MoppEg Touplopou | riep. 13,15
Alternative Tourism | pav. 13, 15
TTOAMTIOUIKOG, BpNOoKEVTIKOC, OpERATIKOG, Hovoeia Kal eBvikol Spupol

Cultural tourism, religious tourism, hiking, museums, national parks etc.

Philoxenia.edu | ep. 13
Philoxenia.edu | pav. 13

Exnaideutikd 6p0ata, TOUPLOTIKEG OXOAEC, TIAVETIOTHHLA.

Kartoypn €KOeoNG | vap

MNMYAH
GATE

MNYAH
GATE

0AOZ ATTEAAKH -AGGELAKI Str.

BUSINESS CENTER & CONCIERGE

TPAOEIA AE@ HELEXPO (A

nepinrepa 13,14,15 | Pavilions 13,14,15

@ Hotelia

BUSINESS LOUNGE
SECRETARIAT PHILOXENIA

= 09 Philoxenia

nepinrepa7,8,9,10,12 | Pavilions 7,8,9,10,12

TIF HELEXPO ADMINISTRATION BUILDIN

ZYNEAPIAKO KENTPO “N. TEPMANOL" (B
CONFERENCE CENTRE “N. GERMANOS"

ZYNEAPIAKO KENTPO “I. BEMIAHZ"  (C
CONFERENCE CENTRE “I. VELLIDIS"
IATPEIO-FIRST AID @

MAHPO®OPIEZ-INFORMATION @

Qpapro AetToupyiag

IMapaokevun-Zappato 11.00-20.00

Kvuplaxkr; 10.00-19.00

Awpeav parking ya toug
€KBETEG KAl TOUG EMIOKENTEG

Opening Hours
Friday-Saturday 11.00-20.00
Sunday 10.00-19.00

Free parking for
exhibitors and visitors



ET[lKOlV(A)VI.ClKI"] ZTpClTI]YlKﬁ | Communication Strategy

TV - Radio Campaign

TNAEOTTIKY KAl padloPWVIKT Kapmavia o€ otabiovg ITaveAAadikng eppElelag.

Campaign in nationwide TV channels and Radio stations.

Digital PR

STpatnylkn on line dNpuociwv OXEGEWV.
On-line PR Strategy.

Social Media Strategy
Y.TOoXeVOVTAG OTNV Kapdid TOu KOOV 0TO OMOoio amevBuvoIaoTE.
Aiming at the heart of the target groups we are addressed to.

Email Marketing Strategy
Me Vv Xp1jon ¢ avaBabuiopgvng Baong Se6ouEvwy mov d1aBEToVIE.
With the use of our upgraded database.

Web Advertising

Oa evtaxBovV 1€oa Ta onoia ansvBvVovTal 0TO target group j1ag.
Certain media will be integrated that are addressed to our target group.

Media Relations

Kataxwpnosig Kal mapovoldcelg o Meaa Touplopol, ZEVOS0XEIOU Kal APXITEKTOVIKTG.

Advertorials in constructions, Decoration, Architecture, Hotel and Tourism related media.

Google Advertising
ZTOXEVEVT EMKOWVWVIiaA N€0W TWV £pyaAeiwv Tng Google.
Targeted communication via Google tools.

Direct Marketing
ATOGOTOAT) MPOOKATICEWV OE EYKUPN AlOTA EMAYYEALATIWY.
Invitation sending to a valid list of tourism professionals.

Phone Marketing
TNAEPWVIKY) EVILEPWOT) EYKLPNG AlOTAG EMAYYEALATIWY.
Keeping informed a valid list of tourism professionals by phone.
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K()O'TOQ ZUI.I[]GTOXI"]Q | Participation Cost

AIKAIOMA EITPA®HZ:

Ia KaBe dpeoo ekBETN 100,00€.

[a KABe GUVEKBETT), MOV Ba €XE1 KWOIKO POORAONG
ota B2B pavteBov e Toug Hosted Buyers 300,00€

KOZTOZ ITAPAXQPHZHZ XQPOY | SPACE RENT:

Owerg | Sides open Tonog | Type €&TM|€/SM.

Mia | One 1 90,00
Avo | Two 1 99,00
Tpeig 1) Téooepig | Three or Four 1 110,00
Baowxr) Aoy | Basic Shell Scheme | 2 19,00
AvaBaBmopgvn Aopn (161 32 T..) | 3 55,00
Upgraded Shell scheme

(16 or 32 sq.m.)

Mini Booth 690,00
(Zvpm. SikawwpaTog EYypagnc)

Mini Booth

(registration fee included)

YnaiBpiog | Outdoor 51,00

TYIIOZ1 TYPE1

To £VOIK10 XWPOV XWPIC €OMAION0 MepIAaBAVEL:
Txvog £6dpoug, kaBaplotnta. Aev cupnepthappBavetat
TLAPOXT) KAl 0UVOECT) NAEKTPLIKOV PEVHATOG.

Space renting without equipment includes: ground
trace, cleaning. Electricity provision and connection
not included.

TYIIOX 2 TYPE 2

To eVOlK10 XWPOV J1€ EOMALOIO0 MEPIAAPBAVEL ALAXWPLOTIKA,
LLETOTN L€ TNV EMYPAPT) TOV EKOETT, aplOO stand,

pia mpiga/12t.1., 6¢Ka NAEKTPIKA OoMOT/12T.11., 1 ypageio,

1 Tpane?dxi, 3 KAPEKAEG.

Space renting with equipment includes: partitions, front
panel with exhibitor’s sign, stand number, one plug/12sq.m,
ten electric spots/12sq.m., 1 desk, 1 table, 3 chairs.

TYIIOZ 3 TYPE 3
E161K1) Kataokeun i€ Sojr) aAovpiviov octanorm maxima

(3 peTpwv) Kat maveA 6eppaTivng AEVKOU XpWHATOG

Kal wenge, d1apavookomnia 1€ enwvula, 2 infodesk, mayko
epyaoiag, Tpanedia oTPOYYUAQ, 2 OKAPTO KAl KAPEKAEG,
TAPOXT) KAl KATAVAAWOT NAEKTPIKOV PEVIATOG.

A special construction with aluminum structure octanorm
maxima (3m) and leather-like panel in white or wenge
color, lightbox with trademark, 2 infodesks, a worktop,
round tables, 2 stools and chairs, electricity provision
and consumption.

PHILOXENIA mini booth

E181K1] CUPETOXT) O€ OTAVT TWV 6 T.J1. e€0MAIOPEVA

pe 1infodesk, 2 okaumo, HETOMN PE TNV EMNWVVHIA TOU
€KOETN, S1aXWPLOTIKA MAVEN, 1 Mpida Kal TNV KaTavaAwon
NAEKTPIKOV PEVIATOG.

Special participation in 6sq.m. stands, equipped with

1 infodesk, 2 stools, a front panel with exhibitor's brand
name, panel partitions, 1 plug and electricity consumption.

REGISTRATION FEE:

For each direct exhibitor 100,00€.

For each co-exhibitor | access code

at the B2B meetings with the Hosted Buyers 300,00€

EKIITQZEIZ

1. EKMTwoelg Aoyw PETPWY:

a. Na xwpoug 40-63 T.n €kmntwon 10%

B. Ia xwpoug 64-99 t.u gKmntwon 15%

V. Tla Xwpoug 100 T.11.-149 T ceveeeeeereerererereveeenenns gkmntwon 20%

6. 1a XWPOUG 150 T.11. KAL TLAVW cecvvverrvenrvnrnnnseenes €Kmntworn 25%
TT1¢ TIpEG Sev oupmnepthapBavetal @.IT.A. 24%

DISCOUNTS

1. Discounts due to meters:

a. For spaces of 40-63 sq.m a 10% discount

b. For spaces of 64-99 sq.m a 15% discount

c. For spaces of 100 sq.m.-149 Sq.M......coceeeerrurrnennes a 20% discount

d. For spaces of 150 sq.m. and more..........eceeeuee.. a 25% discount

Prices do not include VAT 24%

PHILOXENIA
mini booth



69 Philoxenia

36n AIEONH2 EKOEXH TOYPIZMOY
35th INTERNATIONAL TOURISM EXHIBITION

napaAAnAa pe:

in parallel with

@ Hotelia

AIEONHX EKOEXH ZENOAOXEIAKOY E=OlNAIZMOY
INTERNATIONAL HOTEL EQUIPMENT EXHIBITION

philoxenia.helexpo.gr

[la meploodTEPEG MANPOYOPLEG:
For more Information:

Katerina Traptsioni

T: +30 2310 291188

F: +30 2310 291658

e: philoxenia@helexpo.gr

YIIO THN AITTAA EINMISHMOS. [TAPOXOS. ENEPTEIAS. EIIXHMH TPATIEZA EIMIXHMO ITOTO THE AE© OPTANQZH
UNDER THE AUSPICES OFFICIAL ENERGY PROVIDER OFFICIAL BANK OFFICIAL DRINK ORGANISED BY

YT — Mﬂ 7

YMOYPTEIO HELEXPO
ymoverelo crRecEEESETE & ﬂé

(MAKEAONIAS - ©PAKHE) NATIONAL BANK

OF GREECE




