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To Tonio Twv colnep pdpker ornv OMavdia Hnopel va ywpioTei og Blo HEYAAEC
KATNYOPIEG: TiG Kavoviké aAugides kar Tic GAUGIOEG EKNTWTIKGV OOUNER LAPKET,
‘Ooov apopd Téoo Tov KikAo Epyacihv 600 Kai TNV neAaTeiakn Baon, ol Téooepic
HeyaAeg eival ol kavovikég ahuaidec Albert Heijn kar Jumbo, kar ekmTwTikéc oi Lidl kai
Aldi. And auTég TIg aAuoidec n Jumbo eiva N TaxUTEPa avartuoadyevn. Opiouévec
ano TiG HIKPOTEPEG aAUGIBEC Exouv NEPIOTATEPO ToMIKA EoTiaom. AAUGIBEC onwg n
DekaMarkt kai n Deen anavravral kupiwg ornv Bopeia OMavdia, evey To Plus
KUPIWG aTo VOTIO TG TNG XMpac. To Aiavikd Elnopio Tpowipwv oty OAMavdia To
2018 npayuaronoinoe kikho epyacitv Gwouc $23,5 B0, To MEYAAUTEPO LiEpoc Tou
(B0%) dieEayeTal oTa colnep PAPKET, Ta onoia BIaBETouy wg £ni To nAgioTov ékTaon
ano 500 éwg 1.000 T.u. To undhoino 20% Tou ev Aoyw epnopiou Siekayerar os
navTonwheia — pivi papker dnwg AHToGo, Jumbo City, Spar City (noAAd ex Twv
onoiwv katd Ta TeAeutaia £1n éxouv avanTuxBei oTa KEVTPa Twv NOAEWV 1 Kal KovTda
O€ OUYKPOTNUATA YPAPEiwY, auTokivTodpopoug, a1Bnpodpopikolc oTaduolc kai
oTaBpolg Tou PETPS), dnwg eniong oe kataoTRuaTa Xovdpepnopiou kal OE OpITUEVEC
UMEPAYOPEG NOU EXOUV KaTaoKeuadBel evrdc Twv shopping malls kai Twv
Blopnyavikwv napkwy.

YnoAoyileral 611 0 ouvoAIKOC KUKAOG EpyactdVv Twv nepinou 6.200 golnep uapker
avépyovrav To 2017 o€ nepinou 36 Bic EUpW 1 nepinou €& ekaTopplipia Eupd ava
OOUNEP HAPKET. YnohoyioTnke 6T avé TETPAYWVIKG WETPO NG ENIQAVEIas Tou
KaraoTnuarog, 0 kikhog epyaoidv Siapoppdenke e 8.500 €. Z0ppwva e
npoogat npdéBAewn Tng ING Bank, o kikhog £pyaoiov ovo autol Tou TUROU
ooUnNEP HOPKET avapéveral va auknBei.

O OMavdog katavahwTrig npoTipa va kavel wovia Ty MNapackeur| kai To TapRaro,
TIG napadooiakég npEpeg ayophv. ZUpQova pe AnoTEAECLATA OXETIKMG £peuvac, GAo
KOI NEPIOOOTEPA OOUMEP WAPKET EMEKTEVOUV TIC WPES AerToupyiac Toug evd To
HEYQAUTEPO pEPOG TOU KkUkAOU epyacidv Toug eEakoAouBei va npayparonoleital
MeTaky 12 To peonuépl kai 6 p.p. Elval eniong opath n évrovn advfnon Tou apiBpol
TWV VOIKOKUPIV MOU PEPIKEC QOPEC KAVOUV Ta via Toug Tnv Kupiakr. Av kal To
HEPIBIO KUKAOU EpYAOIGV TWV ayopov «navTonmAciwy NG Kupiakric» eival akopn
OXETIKG WIKPO, Exel auEnBel onpovTikd Ta TeAeutaia Béka Xpovia, LE nocooTd
avanTugng 12 éwg 53 % emnoiwc, MapaAnAa napatnpeital eAappd peiwon Twv
eBEIBIKEUEVWY  KOTAOTNUATWY  Tpopipmy Onwg  kpeonwAsiov,  pHavaBikev,
apronoigiwv kai {ayaponAaaTeiwv, AvTiBéTwe auBnenke o apiBuoc Twv ixBuonwAsiwy
Kal TV KaTAOTNHATWY TUPOKOKIKGWY,

ZUVOAIKGG apiBudg colnep papker 2019 : 6.474
Zlvoho kikhou epyaoiv 2018 : 37 bic €

Kipio xapakTnpioTiké Tou Topéa Twv oolnep papkeT oTnv OMavdia eivar o Heyahog
Pabuog evonoinorig Toug, kaBwg ol Blo peyaAiTepec aAuaidec E."ké\f}{-:}uv avw Tou
35% TnG ayopd. ZUYKEKPIUEVa, Ta PEpIBa ayopdc Tomv HeyoAUTEpWY aAUGIBwV
£xouv ¢ eEng’




MepiBio Ayopac

i Emiyeipnon 2018
- AlbertHeiin  5.3%
Jumbo 2u:§%
Lic 10,5%
Aldi 6,7%
Plus 6,4%
Coop 4,1%
Dirk 3,8% -
Deen 2.2%
Hoogvliet 2.1‘}’; |
i Dekamarkt 1,8%
emuvugia apifucs optAo G TP}
KQraornudarwy Eraipsia
Agrimarkt 6 T
Albert Heiin 984 Ahold Delhaize
Aldi 512 Aldi
m 44 Superunie
Coop %0 Coop
Dagwinkel 31 Van Tol Retail
Deen 82 Superunie
DekaMarkt 83 Suge runie i
Dirk 120 _Superunie -
EkoPlaza 75 %ﬁ
Hoogvliet 68 Superunie
Jan Linders 59 Superunie
% 583 Jumbo Holding B.V,
Lidl 417 schwarz Gruppe
Margt 15
MCD [ni] 29 Superunie
Nettorama 32 Superunie - -
Picnic 0 online supermarket
B 20 suerwnie
Pg{esz 69 !‘;gmnie
Spar. 358 Superunie
Van Den Tweel Supe 1 Gassan Azan
Vomar 64 Superunie



MéeveBoc ayopac Twv SiadikTuakiy avopwv navronwAelwv otrv OMavsia

ZUppwva PE anoTeAEopaTa £pEuvac, To HEYEBOG TNG ayopdg Twv diadIKTUaKGY
navronwAegiwv oty xhpa auglBnke katd TN BIGpKela TNG navdnpiac kopwvoiol. Tov
Iolvio Tou 2020, Ta £003a Twv oANaVBIKGY SIaBIKTUGKMDY OOUMEP PAPKET EKTINMVTO
OE nepinou 1,6 dic. Eupd. Aev unfpyav akpiBeic apiBuoi OXeTIKA PE Tov apIBPd Twv
KatavahwTwv otnv OMavdia nou aydpagav Ta TPOQIUa ) Ta €dn navtonwAsiou
Toug oTo AigdikTuo. To 2019, To 36% Twv OAaVBIKHY Voikokupiwv dnAwaav 6T
napayyéAvouv €idn navronwAsiou oTo BiadikTuo TOUAGXIOTOV pia  @opd, To
UYNAGTEPD NOOOATO EVTOG TNG Eupwnaikhc ‘Eviwongc.

B. MoAiTikf] Tov onpavTikdTepwv aAuaidov supermarkets oToug Baoixoic
TOUEIG

JiwoAoyijceic

O1 Baoikoi Aeikteg Anddoong (BAA - Key Performance Indicators) oTov Topéa Tng
Mavikng otnv OAhavdia Sev Siapépouv oe OUYKDIOT PE AMeg ayopéc. To a1diko Bapog
Twv BAA unopel va Siagpépe eappdg, oF oxion e GMAeg ayopeg, Kupiwe Adyw Tou
YEYOVOTOG OTI Ta goUnep pdpker oty OMavdia eivar OXETIKA WIKPA o€ péyedoc ka
Aoyw TnG peyaAUTepnG épaons aTnv T,

O1 anpavTikoTepor Baaikol Aelktec Anddoonc sivai ol 32l
«  [MepiBwpio nooooTol képdoug
- Ovouaoriki kaBapr) ouveloopd nepiBwplou kepdoug (ava cm 2 Tou
diaoTripaTog Twv pagihv)
+ HevaMayn oe guvduacpd pe oTaBpiopévn Siavoun
«  AnmAgiec '
« Ynnpeaia Siavopng | napadooeig os anodrikeg

Epodiao, &, Ka grev Aravikri
H nAeioyngla Twv supermarkets kai Twv unepayopwy ayopalouv Eigaydueva
npoiovTa péaw eEadIKEULEVWY EI0aYWYEwWY.

O enixeiprioeig Niavikig avantiogouv Ty Tdon va ouvepyalovral pe 800 A TpelC
NPOTILGHEVOUG NPOUNBEUTES yia kGBe EexwploTr, euplTepn KaTnyopia npoidvtwv, ol
onoiol kal Ba kaAlyouv 6Ao Ta Pacpa NPoIGVTWY evTog autnig. Kar’ autév Tov Tpéno
O ENIXEIPoEIS dianpaypaTelovTal pe Alyouc pévo NPoUNBEUTEG, Npokeipévou va
napayyeihouv AX. @pouTa kai Aaxaviké, npoidvra kpéaroc, Bahacaoiva, npoiovTa
vavaBikric, noTd, aprookeudaopara kKhn.2 '

Mepaitépw, o Topéag Mavikig Tpogiuwv oty OMavdia euQavileTar 1IBIaTEpwe
EVOMOINUEVOG Kal 000V aQOpd OTIC Napayyehiec (npopnBeia) npoiovrwy, kabdbg
BIAPOPES UIKPOTEPEG ENXEIPTEIG AIGVIKTIG OUVEVGIVOVTAl Vi TO oKond autd. Mia
YEVIKI EIKOVO «QyOpaOTIKMV OUVEVIITEDV» TWV EV Aoyw eniyeipioswy napouoialel o
akohouBog nivakac:

% USDA Foreign Agricultural Service, The Dutch Food Retail Report 2019



Akvolsa MepiBio Ovopagia Ay ixosy AYopoaTIKLY

ayopag LUVEVLITEWVY

Albert Heijn 34,7% Albert Heijn, AH XL, AlberL.nl, AH To Go

e e
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Plus Holding, Deen Supermarkten, Caop

Holding, Hoogvliet Super, Spar Helding, Boni-
Superunie 28,5% Markten, Boon Beheer, Detailresult Groep, Jan
Linders, MNettorama Distributie, Polesz

Supermarkt, Sligro Food Group
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R — -

Jumbo Groep Holding 19,1% Jumbo
Lidl 10,9% Lid!

Mnyr: Distrifood Retailplanner

TonTIKT; ETIKET

To pepidio ayopag TnG IBIWTIKAG ETIKETAG OTOV XWPO Tou AlavikolU epnopiou eival
uynAo, evir NoAEg enixelprioels Aiavikol gunopiou oTn Xbpa éxouv avanTugs Slo
IBIWTIKEG ETIKETEG: pia n onola oToxele oTnv TIPA Kai pio SelTepn n onoia oToxelel
omv aufnpévn noiéTnTa, Zn Selrepn eidika nepinTwon n IBILTIKA eTIkéTa exTIpdTal
0TI pnopei va kataoTel pia kaAr evalakTik oTo npoidvra npkTne (A') katnyopiac.
EE dMou n 1BiwTikr eTikéTa (aiverar 6T Siaypdpe kah nopeia Ox1 povo oe
nepiodoug Upeong cMa kal oe nepidBous peyaliTepng eunpepiac, pe anotéAeopa ol
ETAIPEIEG TOU XWPOU TNG AAVIKMG NMANCNG va NPoo@épouv OAo Kal NEPICOATERA
npoiovTa IBIWTIKAC ETIKETAC,

ZT0 AUOTEPVTAQ NpaypaTonoleiTal £TNoIwE OXETIKA eUnopikn ékBean, n Amsterdam
Private Label Manufacturers Association (PLMA)®.

lipoBoid- Aiggriyion

H avaykn diagpnuiong éxer auEnBel Ta TeheuTaia xpovia, oxeddv katd 15% eni g
ouvohikng agiag Twv NwARoEwy. Ta endvupa NpoidvTa £xouv karaypaysl alEnon Tne
atiag npowBnang Uyoug 19% kar avauéveral 6T Ba auEnBel neparépw, Yeyovoc nou
anodideral Téoo oTov apiBpd Twv SlapnuicEwy, 600 Kai TwV nNpoogopdv. H Unapkn
nepiopiopévay SlaBEoipwy X@pwv oTa pagia anoTehel pioko yia TOUG EuNoPoUC
hiavikiG nwAnong otav Byalouv and To pd@i £va YVWOTO OUYKEKPIHEVO Npoiov, yia
va TO aVTIKATaaTAooUV Ue €va veo. H dlapnpion, edika kata Trv evapkrhpia ¢pdaon,
HEIQVEl TO PioKO.

Ta Teheutala Xpdvia, of Eunopol Mavikig xpnolponoiolv edikEC BepaTikéC
npowBnTIKEG EVEQYEIEC, avTaywvilOpevol PETAED Toug Of dnUIOUPYIKGTNTA Kal
enivonmikoTnTa. O NPOKNBEUTES ENWVUPWY NPOIdVTWY KahoUvTal va UuqurFlG)(uw
kal va enevdloouv o€ peyaio BaBuo ge auTég TIG BEPATIKEG rspumElrrrucléc; EVEPYEIEL,
ol onoleg yvwoTonoloUvral povo Alyo mpiv Kukhogoprioouv kai kpatelvral 6o To
duvaTdv NEPICOOTEPO HUOTIKEG.

® USDA Foreign Agricultural Service, The Dutch Food Retail Report 2019



ZuvnBug, ol npopnBeuTEG eNIBupOUV TNV GUXVOTEPN NPOMANCN Twy NPoIOVTWV TOUC,
aMa o1 unopoi Aiavikrig Sev Toug napéxouv Ty uvardTnTa auTr.

I. EmpEpoug noMimikég Twv peyoAiTepwv aAuoidov supermarket
Albert Heijn

H aAugida Albert Heijn, Buyatpiks) eTaipsia Tou opidou Ahold Delhaize, eival évag
ano Toug PEYOAUTEPOUG EUNGPOUG AIGVIKAG NWANGNC TPOGIpmY ornv OMavdia kaBmc
Kal pia ano Tig nAfov avayvepioipes papkeg Tng xdpac. To ev Adyw ooUnEp HAPKET
npowBei Tnv aeikbva evdg npooitol kaBnuepivol navronwAsiou, énou SiaTiBevral kai
nio 1diaitepa npoiovra, evd Tautdxpova BideTal 1Biaitepn  Eupaon oTa @péoka
npoiovTa (12.000 SKU — stock keeping unit). O1 neAdrec Tou elvar katd YEVIKO Kavova
uyniol poppuTiked eninedou, anoTeAolvTal and VOIKOKUPIA evoc f BU0 aTouwy,
KaBWG kai ané VEEG OIKOYEVEIES PE NaBia TS AVTEPNC KOIVGVIKAC TGENC.

riyode } moAmikri

Q¢ ooUnep PApKeT nou NApExel OAOKANPWHEVEG UNNpeoieq, of TIPEC Tou Eival
eAappwe avw TNG péong Tiung Miavikig oTnv OMavdia. Mepairépw, To Albert Heljn
napakoAoubei Tov avTaywVIoUO £T0I WOTE va PNV UNapYouv PEYAAEC SIaPOpEC oTa
npoiovra A" katnyopiac (endvupa npaiovra).

Eniong, To ev Adyw colnep papker xpnoiponosi Tpeig SiaBabuiceg ota npoidvTa
DTG eTkETag: EEaipeTik (premium), kavoviki (regular) kai Tnv Bk Tou,
@BnvoTepn 18I0TIKA eTikETa (value own label). To Albert Heiin Siapoponoiel Tnv
rpoopopd Tou o€ PioAoyika npoiovTa péaw Tng eTikérag «Puur en Eerlijk» («ayvé kai
Tigio»), evid n dikr) Tou £TikéTa (Euro Shopper) npoépyetal and To Siktuo Siavopnc
AMS.

Ta nepiBmpia képdoug Tou Albert Heijn yia Ta npoidvra 1Siac eTikéTac Siapépouv ava
Karnyopia kai kupaivovral ano 45% wyia Ta npoiovra anAic WuEnc kal Ta
KaTEWUyHEVa npoidvra, ewg 35% yia Ta npoidvTa oe Bepuokpacia nepiBaihovroc.

xoaTog npofolijc rou npounBeuTr

O npopnBeuTng eival unoxpewpévog va dlagnuioTel oTo nepiodikdé Tou colnep
Hapker Allerhande, yeyovog To onoio pnopei va BewpnBel wG «TEAOG CUUHETOXNG?,
£QOTOV OE YEVIKEG Ypaupeg, TouTto Bev oupBdaAAer aTtnv npoBoAr) Tou npoiovTog 600
ol Aoinol Tponol npofolic.

To emoio kdoTOC NPoWOnoNC NpoidvTwy Kupaiverar petall 8 kal 10% g mﬂqpﬁq
TipoAoyoUpevng akiag yia npoidvra 1BIWTIKAG ETIKETAC, EV® Yia TA ENQVULA NPoidvTa
pnopsi va avéABel £wg 15% .

O epodiaopdg Tou Albert Heijn eival noA koA Oopyavpevog OE OXEON ME TOUG
avraywvioTeG. H eTaipeia xpnoionoie 4 nepipepeiakes anobnkeg, 1 Fnuﬁﬁm HaKPag
anoBrikeuong kai éva KevTpikd onueio Slavopnc yia Ta apyng kiviong mpoidvra
diarnpoupeva Pe anAr wagn.
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To Albert Heijn Aerroupyei pe autépato olatnua avanAipwong Tne Tpogodooiac. To
ougThda auto AapBavel unoyv Siapopes peTaBAnTée, dnwe o KaIpIKEG oUVBNKeC, N
sr!oxr'} Tou Xpovou kAn. O1 npopnBeuTés evnuep@vovrar eniong and To ev Adyw
cuoTnua.

O1 anoBrkeg Tou Albert Heijn AeiToupyolv pe noAl auatnpd olomnpa kai Ta
eunopelpara Ba npénel va napadidovTal of OuPEWVNLEVES GPEC Kal BACEl TwV
OUPQWVNEEVWY Gpwv Kal npodiaypa@mv noidTnTac, Av dev nAnpolvral ol avOTEPW
0pol, TOTE n anodikn dev 8éxeTal To eundpeupa. Fropévme, o npopnBeuTig opseike
va BiaBeTel éva NoAl kahd opyavwpévo oloTNUG Napaywync Kai diavounc Kai O
OPICHEVEG NEPINTWOEIG ANAITETal avrandkpion evrog 24 wpov.

107} Grid TOV 1, U
H npwTn enaen &ival o pavarlep Tou TURKATOC TNG TUYKEKPIPEVNC opadac npoidvTwy
fl To THAUA ayopds yia Ta npaiévTa Tou TUNOU Tou epnopelpaToc,

O ayopacTec kai o pavarZep Ba enrpéwouv napouciaon povo pIaE HPAc, EPOToV
givar neneigpévol 471 To Npoidv auTo akjdel va npowBnBel. H napoxr) oAakAnpwuEvwy
nANPOPOpILY, KaTd npotiunan péow e-mail, Ba Toug PonBrioel va avranokpiBoly
Benka oTo aitnpa yia ouvavrnon. H nponapackeur) autr) Ba npéne va nepihalBaver
TO NpoQiA TNG ETOIPEIAG, CUYKEKPIUEVO XOPAKTNPIOTIKA TOU MPOIOVTOC Kai TIG
NPOONTIKEG Nou BiaBérel. EQv n NpwTn ouvavTnon eival enruyfc, pia SedTepn (1 kal
TpiTn) cuvavrnon Ba AaBer xmpa yia TV opioTIKonoinon Twv Gpwv TNS cupPViac,

Karoniv, Ba npenel va oulntnBolv kai va cupgovnBolv Buara onwg BloiknTIKNA
WEpIUva, OuoKeuaaia, afipavon, NpowenTIKES EvEpyeieg, kAN, H neplodog auTr Siapkei
TOUAGYIOTOV 2 PVEC.

Kata v npo®Bnon Tou npoidvrog, To Albert Heijn 8a napakoAouBel Tnv nopeia Tou
kai peTa Tnv napodo Tpiunvou Ba npayuatononGel cuvavrnon afioAdynong oe
OXEOT HE TOUC TEREVTEC OTOXOUC,

Jumbo Groep Holding

TioAoyignT) noAimikri

To Jumbo oTtoxele oTo va eival To pBnvoTEPO CounepudpkeT oTnv OMavdia, pn
OUMNEPIANAUBAVOPEVOV TWV EKNTWTIKWY counep papket (discounters), dnwe To Aldi
kal To Lidl. Zrdxog Tou glval va &xel nepinou 5 -10% Sla@opd oty Tipn, o€ aUyKpIon
LE TOUG avTaywvIoTEG,

To Jumbo SiaBTer Tnv Sikr) Tou IGILTIKA ETIKETA nou anapTileTal and Tnv eEaIpeTIKA,
TNV Kavovikn kai Tnv (pBnvoTepn.

KoaToc 11 ic rou BeuTr}

To Jumbo npoopéper Tpdnoug npoPoAnc TOOO OTOUG NPOPNBEUTEC ENMVULIWY
ETIKETMV, 000 Kal 0TOUG NPOUNBEUTES IBILITIKNC ETIKETAC,

To erioio kooToG npowbnang npoidvTwy kupaiverar peTa&l 8 kar 10% Tng kaBapng
TIHoAOyoUpEVNG agiag yio npoidvTa IBILTIKNG ETIKETAC, EVM Yia TA ENMVUKA NpoiovTa
pnopei va avéhBel éwg 15%. O1 Sandvec dia@nuioTiknG npofoAng Tou Jumbo, of
ouykpion ue Tov Albert Heijn, eival ehappuoc uwnAoTepec,

Lpodiagrog



To oloTnpa napayyehidv kai avepodiaopou eival apketd anAd péow EDI (ovTarayn
NAEKTPOVIKDV BeSopEviov) kal e-mail.

[IPQCEVYION) 0id Tov fpounBeuTri

O1 npoTaoeis yia NpomBnon véwv npoidvTwy ougnTEUVTal Kal OUPQWVOIVTAl LE TO
HAVaTZUEVT TNG ETAIPEINS, NOU anoTeAel Kal To npATo anpeio enagnc. Ma To axkonod
QuTO, anaiTeiTal napouoid NPootyyion onwg auty Tou Albert Heiin, QaTooo, &v
avTiBeoel pe Tov Albert Heijn, To Jumbo EXEI Mo EUENKTO OUOTNPA OUTWC OOTE va
MPOXWPNJE! TNV NPOWONGT ToU VEOU NPOIGVTOC ag’ Ag oTiypung Aneeei n andpaar
va TonoBetnBel To v Adyw npoidv oTa pagia Tou supermarket,

OuiAog ayopav Superunie

O Superunie eivar 6pihog Aiavikiig rou avTinpocwneder 14 aveEapTnTa supermarkets
atnv OMavbla. O ev Adyw dpiheg kakinTer Ty ayopa pe neplogdTepa and 1.800
karaoTApata. H dUvaun Tou Superunie cuvioTéTal aTNV ENITUXT NApousia Tou aTiC
didpopeg TonikéC ayopéc Touc Ta KaTaoTAWATa anoteAoUvial and supermarkets
nANpwv unnpeaiov kal discounters. MoAd péhn Tou KATEXOUV NYETIKT B£on oTic
MEPIOXEG OMOU AEITOUPYOUV Kal £XOUV THY duvardTnTa va avrayoviaTolv TiC psyahec
aAugideg supermarkets. Adyw TG @Uong Tou Superunie w¢ opiAou ayopav, UNapxel
Hia noAunAokdTnTa Oe oxéan pe TIC Peyahec aAuoideg

TiLoAOYIOKY} ROAITIKG

Adyw Tou yeyovdTog 6T TO Superunie sival OMihog supermarkets, 8ev undpyer
auoTnpn TiHoAoyiakry noAimiki. KaBe péhoc eival eAelBepo va kaBopioel To eninédo
TWV TIH@V KaI KaTa OUVENEID TO NO000Td képdouc. Ta AR Tou Superunie dioBéTouv
TEOOEPIG BIOPOPETIKEG BIKEG TOUG ETIKETEC, YIa TIC OMOIEC NPOKNPUCOETAl Slaywviopog
npiv Tnv AREN Tou oupBoAaiou.

To Superunie wg opihog Aerroupyei e evigio olaTnpa npoPoAnc nou gupgpwveiTal oe
KEVTPIKG eninedo. Eniong, éva emnpdoBero npbypapua npowdbnong npénel va
npotaBei Kkai ouppwvnBel pe kaBe pepovwpévo pEAog. AuTG npokahe auénan
KOaTOUG Blaphanc.

£podigopds _

Ma Ta npoidvta 1diag eTikéTag, o opihog Superunie BIGBETE! LI KEVTPIKT anoBkn, ge
ouvepyacia pe ToV (POpE MAPOXfG UNNPETIV £podiacuol nou Aeroupyel we
koppikd onuelo yia kaBe pghog. Autd loxUel yia Ta npoidvTa nou diatnpolvrai jie
anAn Wlgn Kkai oe Beppokpaoia nepiBaihovTog. Ma Ta unoéAoina npoidvra KaBe LEAOC
BiaBeTel Tnv Bikr) Tou arebrkn, ouoTnpa napayyehiwy ka Siavopnc.

[POTEYYION and ToV rpopneeuTy)

H diodikaoia npootéyyiong pe Tov GwiAo Superunie eival KaNWe napInhum.. o]
ayopaoTeg Tou Superunie Ppiokovral o ocuveyr diahoyo pe Ta péAN Tou opilou
OXETIKA pE NpowBnon véwv NPOioVTWV, CUNPWVIEC ANOKAEIOTIKOTNTAC Kai TNV
akoAouBnTéa oTpaTnYIKN.

Ma Tnv 1BIwTIKEG ETIKETEG Slopyavaveral diaywviopog unoBoArs NpooPopLY Kal yia
va yivouv dexTég yia Tov Siaywviopd, npéne n np{hrp gnapn va npayparonoinBel
HEOW TNAspwvou 1 e-mail ka oy dia {wong ENAQAG HE TO ﬂppo.ﬁlo TUNHO. Av
npoeniAeyei kaveig, o npopnBeuTiic unoBaAel eyypaQWE NPOOMOPEC pall pe Ta



OXeTIKG Selypara péoa oe £va opiopEvo Ypoviks diaotnua. O dykog, o e@odiaopoe, ol
npo&tluvpa(ps'q K.0. avagepovtal oTo ev Adyw €yypago. 'Otav N TIUA Npooopdc eiva
GPKOUVTWG  QVTAYWVIOTIK, © JuvnTIKGG npopnBeuTAC Kaheiral yia pia mpwTn
napougiaon.

Ma enmvupa npoidvra, ol eraipeiec-péin npenel va AaBouv ddeia and To Superunie,
To ué.?-.qt; Ba oulnmoe mv npdTacn np@Ta pe Ta undhoina HEAN ka1 Ba ouppovios
TNV TIUN TNG ayopdc kal T YeViKA Tiun yia Tiv npoddnon Tou véou npoiovroc. To
lobbying and nAeupdc npounBeuth pe Bidpopa HEAN  Tou opilou, dore va
NpowBAGouv TNV npdTaon, unopel va gpave NoAd Xpioipo, MeTd ™v éykpion, kaBe
HéAog npénel va npooeyyioTel EexwpiaTd, va npayparonoin®el pia napouciaon kai va
ougnmBel n Torikn npowlnon. KaBe péhoc Eexwpiota  anogaoilel edv Ba
oupnepIAGBEl To Mpoidv /) O, Kai yia To oKkond auTo, n nNpéTacn nPog To &V Adyw
HEAog eivai eEloou onpavTik dnwg kal évav Tou opiAou,

ExnTwTikG oolnep papxer ( Discounters)
Aldi

To npo@i Tou neAéTn nepi\apPavel Toug kaTavohwTég xaunAoU ei00dfpaTog kabmg
kal ayopacTég "fun shoppers” (3nA. neAdTec mou Bev avalnrolv gUYKEKPILEVA
npoiovra aMa ywvitouv yia euyaploTnon)

TilioAayiaki] oAk

H mipodoyiakn) noAmiky afionoiel Tig Siebveic OIKOVOUIEG KAINOKAG KOl TO YapnAd
KOOTOG AEITOUpYiaG TOU 0UTWG MOTE va NposPépel XapnALc TILEC aTouC NeAATEG TOU.
Ta nepiBwpia  kepboug dlagépouy onpavTIka avd  katnyopia npoidvTwy  Kai
KupaivovTal heTagd 20 éwg 35%.

¥ n L ¥ n r
To Aldi Slanpilel oG epnuepideg TG xWPAC kal anooTéMe! evTuna kat' olkov. Aev
anarreiTal N CUPKETOX TWV NpopnBeuTAY,

—
To Aldi OAavdiag SioBérel evvéa nepipepeiokég anoBiikes;). O napayyeNiec (kal dAec
01 EMIKOIVWVIES) NpaypaTonoiolvTal P email.

[O00EYYIon and rov rpounbsuT]

To Aldi Siopyavaver diaywviopols unoBoArg npoo@opmy yia 6Aa Ta npoidvTa kal Sev
nponyeital BidAoyog pe Toug npounBeuTé;. Ie OPIOPEVEG MEPINTMOEIC, upioTaTal
EUNOpIKY OYEoN, XWPIG kav va £¥el NpoUNdpEel ouvavTnon ayopaoTn-npounBeut. H
NPT NPooyyion npayuaTonoieTal Péow TNAEPWVIKAG EnKovaviag pe Tov Bondd
ayopaoT mou emiAéyel Toug miBavolg npopnBeuTéc. 'OTav KANOIOG MpoemiAeyei,
{nrefral and Toug duvnTikoUG NpounPeuTEG va unoBalouv npoomopd yia Eva
QUYKEKPIPEVO NPOIov 1) OE1pd NpoidvTwy.

Ze nepinTwon eioaywyng evog véou npoidvrog wia nepioxt) (Nou ouvBEETal pe pia
anobnkn) emAdyeTal yia va Sokipdoer To Npoidv. And exeivo To onueio kal énerra, n
enapn Ba eivai kupiwg pe Tov unelBuvo anoBrhkne péxpl va cuppwvnBel va
ouunepIAn®OE To Npoidy oe eBvikS eninedo .



Lidl

To Lidl katelye kata To 2018, pepidio 10,5% Tric oAhavBIknG ayopdc évavni 4,8% To
2010. H ykapa Tav npaldvrwv evar pikpn kai npoonaBei va akohouBnoe pia
aTpatnyikn "value for money". O neAaTec kaTaTdogovVTal YEVIKO OTIC YaunAéc
£1000NUaTIKEG KATNYOPIEC.

Lidl: mivoAowarri noArmws

Onwg kai To Aldi, n Tipohoyiak) noAmic} Tou Lidl agonoiei TNV BB oikovopia
KAipaKag Kal TO xapnA@ KGOTOG AErToUpYiag Tou, Vi VO NPOCMEPE! YaUnAES TIHEC
aToug nehateg Tou. Ta nepiBwpia képdouc Biapépouv onpavTika avé karnyopia
npoiovTwy Kal kupaivovral and 20 éwc 35% .

Koarog npoBelic rou npounBeutr

To Lidl Siapnuilel oTic epnuepidec The xdpac kar anooTEAE! diapnuioTika Quladia
KaT'oikov. AEV QNAITEITal N GUPKETOXT TWV NPOUNBeUToY. Eniong, katd Siaorruara
diopyaviver eBvikéc «efSopadEG» npoBolrc npoidvTwy and OUYKEKDILEVT XWPa.

001
To Lidl 6iaBéTer 5 nepipepeiaké anoBrikeg oTnv OMavdia. Aev npayparonoiolvTal
HETOQOPEG PETAEY TWV anoBnk@v, ondTe Ta NpoidvTa npénel va napadidovrar oe
kabe anobrkn EexwpioTd.

[POCEVYION arg ToV 1, j

To Lidl eivar nio npooitd ano 1o Aldi. O1 duvnTikol npopnBeuTé and AAReS oyopéc
EKTOG TNG OAhavdiac Ba npénel va enkoivwviioouy e Ty Tonik eTaipia Lidl «ai va
ouZnmioouy Ti SuvardTnTEG EEaYLVIC,

A. MpoonTikég

Ze OxEon We TIG PEANOVTIKEG TACEIG TwV supermarkets, N I0XUpOTEPN aAugida Tou
Xwpou Alber Heijn Bewpei mio niBavi) pia peiwon napd alEnon Tou apiBPoY Twv &v
AOYw kaTaoTnudTwy evd) o ahuoideg Lidl kar Jumbo oToxetiouv o ENEKTOON TNG
napouciag Toug oty OAMavaia.

H mBavr} peMovTikr) Thon peiwong Ty KaTaoTnuaTwy supermarkets ouvaieTal Kal
pe Tv alEnon Twv diadikTuakdv (online) ayopdv Twv nehatdv. O1 SiadikTuakic
NWANOEIG v yével oTov Topga Tou Niavikol epnopiou (TOu TOPén TWV TPOGIPWY
ouunepidayBavopévou) avapéveral va auEnBolv and To onpepivo eninedo Tou 10%
oto 16,5%-19% é&wg To 2025. Eidika via Ta supermarkets, exTipdTal T katd Ta
enopeva €1 Ba efakohouBolv va npaypaTonoiolvral TOOO NWANCEIS G PuUaIkolc
XQWPOUC-KATAOTAKATA 600 kai BIadIKTUAKES NwANCEIS, MiBavoTepn Ouwe BewpeiTal n
avanTugn evog uppidikol povréhou. To Teheutalo Ba cupnepiapPavel Ta QuOIKa
supermarkets, Tnv online napayyeAia - napadoon (delivery) aMa kar Tn duvaroTnTa
nAekTpovikng napayyehiag kai enihoyrg onpeiou napadoone (click-and-collect pickup
points).



ZXETIKG, TEAOG, WE TO €i00G TwV MPOTIUWUEVY NpoidvIwv, n Téon val om ol
katavahwTég Ba avadnrolv oho kai nepiogdTepa Biokoyika kal uyIEIVE NpECIGVTa
kaBag kal £Toiua npoidvTa, Gnug EToIHo Npog katavaAwan eaynrd*,

Xayn, AUyouaToc 2020

* Bouwinvest Dutch retail landscape



